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The CRYPTOCard

Seamless Crypto Use” at POS in 3 Seconds or Less

*Converts crypto to fiat currency in over 180 countries including The US and Europe (Example: Dollars. GBP)




Introducing The CRYPTOCard

79 BC

Bi’.&f’:ﬁ CC
Fulfilling Cryptocurrency’s True Purpose =

O ur patent pending technology converts crypto to fiat
currency in 3 seconds or less. Our CRYPTOCard utilizes m(.’
our patent pending technology, allowing cryptocurrency

owners to use their crypto at point of sale with the exact same

experience as a credit or debit card in 183 countries including

North and South America.

123
———————

There is no mer;hant invo_lvement_ required because they card spend and activity 4242 4242 4242 4242
always receive fiat on their end. Simply download the app, 0.00012 AL D o2k

create an account, load your desired cryptocurrency, then $10.34

spend your crypto anywhere* in the world with your

CRYPTOCard.

Our Technology Currently
Function on Apple and Android
Devices

Purchase Activity

©2023 by ADM Software LLC All Rights Reserved
All Copyright and Trademarks are owned by ADM Software LLC. Some
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A Revolution Has Begun

4 Remember when Apple founder Steve Jobs took computers from being

‘ a niche, specialized knowledge product to becoming a point and click,
user-friendly, mainstream consumer product? And remember how Jobs

excitedly gave Bill Gates a tour of Apple to show him how Apple had cracked the

.. code to bringing computers to mainstream consumers? Jobs would

.. later accuse Gates of violating his trust by stealing Apple’s visual
interface technology for Windows. The rest is history.

What Steve Jobs did for the computing world, founder Andrew May is doing
for the crypto world. But he's not giving any tours.

The same elite team of programmers that was contracted by the National
Nuclear Security Administration to create architecture allowing secure remote
access to sensitive data, and by H&R Block to build their entire secure mobile
architecture and platform, has figured out how to create the cryptocurrency
space where crypto can finally be used as real currency at POS.

We cracked the code. A revolution has begun.
Crypto can finally become currency.

92
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About Our Founder

ANDREW MAY - an accomplished software engineer, Andrew May
specializes in object-orientated design and analysis with expertise in
the full lifecycle of the software design process, including: requirements

definition, prototyping, proof of concept, architecture, interface implementation,
testing, security and maintenance. In mobile since 2002, Andrew planted his roots
by creating enterprise-centric mobile applications, starting with WindowsCE. He
expanded his expertise into Android and iOS platforms. Andrew served as Co-
Chair and Board Member of CodeStock, a non-profit 501¢3 dedicated to technical
education. Andrew and his programming team have been contracted by the likes of:

The National Nuclear Security Administration

"W AR K @ (created and implemented a secure architecture

&
for web applications allowing secure access to

sensitive data for remote high profile individuals)

H&R Block (created a brand new mobile architecture

. H&R BLOCK and platform to solve security concerns and holes

created by previous teams)

oo, PerfectServe (created a secure platform following

o °%
per]cectserve .~ HIPAA rules and regulations to allow secure and

iInstant communications between physicians).

©2023 by ADM Software LLC All Rights Reserved
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BITCOIN

Market Opportunity

Capitalizing on the Global Growth
of Cryptocurrency as Currency

There are over 65 million cryptocurrency owners in the United States alone.

Globally, more than 560 million people, approximately 6.8% of the world's
population - hold cryptocurrencies.

Bongo is the only company on the planet with the technology to instantly
convert crypto to fiat at the point of sale in 183 countries, anywhere Visa or
MasterCard is accepted.

We offer by far most intuitive, cost-effective, and convenient solution for
using crypto in everyday transactions.

>3.3 A

Trillion

The crypto market ($3.3 Trillion) has gained
mainstream adoption in recent years.

ETHEREUM




Compliance and Legal

G ‘ D
Fulfilling Cryptocurrency’s True Purpose
W e operate in full regulatory compliance by partnering with
sponsor banks and licensed providers to manage all
required authorizations, including Money Service Business (MSB)
licenses.
Our platform enables cryptocurrency on-ramps from one

exchange and off-ramps to another, eliminating the need to report
iIndividual capital gains or losses. We cap individual account loads
at $5,000, ensuring compliance with KYC requirements while
avoiding IRS reporting for larger deposits.

This strategic framework minimizes regulatory complexity and
supports rapid scalability. The passage of the Genius and Clarity
Act has further validated our compliance with all applicable laws.
In addition, President Trump’s Executive Order prohibiting
financial discrimination strengthens our position while creating
significant challenges for competitors.




Unique Selling Proposition
Simplifying Crypto for Everyone

Our platform is unique in
three key ways:

LOW COST TRANSACTIONS EASE OF USE
Converting crypto to dollars through Coinbase ur platform lets users buy and spend
or similar platforms can incur fees as high as Ocryptocurrency seamlessly, eliminating
6%, with unpredictable pricing. Bongo offers a the need for wallet transfers or direct
simple, flat 2% transfer fee plus a small monthly crypto exchange accounts. This lowers
charge for unlimited usage—saving users barriers to entry, making crypto accessible
hundreds, or even thousands, annually. to everyone. Because of how our

technology is designed, we also are not
required to report to the IRS but do provide
a year-end transaction summary for user
convenience. By reducing friction and
simplifying adoption, we appeal to both
crypto enthusiasts and newcomers.

ADVANCED SECURITY PROTOCOLS

On device storage greatly mitigates exchange
exposure. Rotating wallets as well as
proprietary KeyCloak Tech with our
patent pending technology drastically
reduces risk of theft or fraud.




Revenue Model

Multiple Revenue Streams
for Sustainable Growth

MONTHLY SUBSCRIPTION +
TRANSACTION FEES

LUXURY PURCHASES

The Bongo platform will enable users to make

large purchases with their cryptocurrency at
point of sale, including items such as cars,
homes, and other high-value goods.

19.99 per month plus 3% of transactions

Our model will save users over 100% on current
fees for liquidation of crypto.

79 BCP
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CRYPTOCard
196.967




Bongo Financial Projections

projected Revenue and Growth Bongo Crypto Revenue Projections - Yr1-5
over the Next 5 Years

$1,600,000,000

$1,400,000,000

$1,200,000,000

$1,000,000,000

$800,000,000

$600,000,000

$400,000,000

$200,000,000

$

trademarks are still subject to final research and legal filing requirements.



https://cryptowavelabs.com/crypto-consumer-spending/

Comparison of Initial Consumer
Application Experiences

79

Cc

CRYPTOCard

BCP

196.967

BLOCKChain Secure

Our Initial Application Ease

® (Create Account

e Scan Drivers License
® Approval in 7 Minutes or Less
® Card Issued in 3-5 Business Days

Coinbase’s Initial Application Friction

Create Account

Scan Drivers License

Enter Tax Information

Take Video Selfie

Approval in 45-90 Minutes

Apply for Visa Debit Card

Card Issued in 14-21 Business Days




Comparison of Consumer
Use Step Experiences

79 BCP

Cc| cryPTOCard Use Steps c Closest Competitor Coinbase Use Steps

CRYPTOCard
196.967

BLOCKChain Secure

STEP 1 STEP 2 STEP 1

Spend Cryptocurrency at

Buy Cryptocurrency POS (Crypto Converts to
USD or GBP in 3 Seconds)

Create Exchange Account

STEP 2 STEP 3 STEP 4

Send to Wallet

Cryptocurrency Available
(not for spending at POS)

‘ ‘ 1-2 Minutes
Fee Paid to Exchange

STEP7 STEP 6 STEP 5

Buy Cryptocurrency for Security

1-2 Minutes
Fee Paid to Exchange

USD or GBP Available

Sell Cryptocurrency

End Result But Not Yet in Card to Obtain USD or GBP Transfer to Exchange @
3 N
Only 2 Steps - Friction Free 1-2 Minutes 1-2 Minutes Oy
Fee Paid to Exchange ‘ ‘ Fee Paid to Exchange \“3—‘*;

At POS, Crypto Converts to USD or GBP* in 3 Seconds
Low Monthly Fee, zero transaction fees

Only Our Patent Pending CRYPTOCard STEP 8
Allows You To Hold Crypto as Crypto and Spend as USD or GBP
Regulation Proof: Our Patent Pending Process Transcends Hostile-
Regulation vs Low-Regulation Environments

End Result
Transfer USD or GBP
to Debit Card e 9 Steps - Friction Filled

5-15 Minute Transactions

2 Step Ease of Use Equals Exponential Adoption Curve 1-2 Minutes

Fee Paid to Exchange

Hidden Fees at 5 Different Steps Equals Cumbersome User Experience
Mimics Our CRYPTOCard: Only USD Can Be Loaded Onto Their Card, Not Crypto
STEP 9 2.5% - 4% Cumulative Fees Per Transaction

Process Creates Exposure to Hostile Regulatory Environments

Spend USD or Too Many Steps, Too Much Friction, and Too High of Fees Equals Low to No Adoption
*Currently converts to USD and GBP only. Other GBP at POS

currency conversions available beginning 2026.

©2023 by ADM Software LLC All Rights Reserved
All Copyright and Trademarks are owned by ADM Software LLC. Some
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Year1-Wewillon-board 140,000+ cardstothe Marketplace,significantly
U Se r G rOWt h & M a rke't increasing thecompany'svalue.
Pe n et ratio n St rate We will leverage the most advanced digital Al marketing technology on the
gy planet and the expertise of our CEO Jon Flatt to optimize all marketing efforts
including individual performance by content and multi-channel customer
acquisition: Jon Is recognized as one of top digital technology marketers in the

industry.
Growing Our Community and 79 <
Expanding Reach C
Our growth strategy includes a multi-channel CRYPTOCard
approach to attract users in order to use the 196.967

CRYPTOCard app.

BLOCKChain Secure

BITCOIN ETHEREUM

e vtcoin
=__= e
0000 0000 0000 0000
AMB 00/00
Targeted Social Media Campaigns CRYPTOCard Available Nationwide Partnerships with Influencers Strategic Ad Campaigns Targeting

at Thousands of Retailers in the Crypto / Fintech Space Early Adopters to Heavy Users



ANDREW MAY

FOUNDER
Chief Technology Officer

An accomplished software engineer, Andrew May specializes in object-
orientated design and analysis with expertise in the full lifecycle of the software
designprocess,including:requirementsdefinition, prototyping, proofofconcept,
architecture, interface implementation, testing, security and maintenance.
In mobile since 2002, Andrew planted his roots by creating enterprise-centric
mobile applications, starting with WindowsCE. He expanded his expertise into
Android and iOS platforms.

Andrew and his programming team have been contracted by the likes of the
National Nuclear Security Administration (created and implemented a secure
architecture for web applications allowing secure access to sensitive data
for remote high profile individuals), H&R Block (created a brand new mobile
architecture and platform to solve security concerns and holes created by
previous teams) and PerfectServe (created a secure platform following
HIPAA rules and regulations to allow secure and instant communications
between physicians).

Andrew is the President and Lead Architect at CodeTank Labs, a software
development agency based in Knoxville, TN. Andrew served as Co-
Chair and Board Member of CodeStock, a non-profit 501c3 dedicated to
technical education.

JON FLATT

Chief Executive Officer

Jon Flatt was the founder and CEO of Red McCombs Media for over ten
years. He started the company from dollar one and generated over 900
hundred million in revenue, winning two Inc. 500 awards. The company
was sold to Nexstar digital and is now a billion-dollar enterprise. Jon
repeated his success with KERV Interactive as Kerv was named among
the “Top 50 Brands in Silicon Valley,” won an Inc. 500 award and
received two Lumiere awards at Warner Brothers lot in Los Angeles for
excellence in Al technology and business growth.
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Our Team

LES ADKINS

FOUNDER
Chief Operating Officer

Les Adkins has been at the forefront of technological evolution since the
early days of computing, beginning his career in college coding punch cards.
His deep expertise in technology and business strategy has positioned him
as a leader in blockchain innovation, crypto regulation, and emerging
financial technologies.

His career trajectory includes key roles at Gateway Computers, where he
transitioned from consumer sales to writing technology requirements for
state and local governments across Texas. He later expanded his impact as
the technology representative for the State of Texas and subsequently

led K-12 technology sales and infrastructure development across Georgia,
South Carolina, and North Carolina.

Beyond traditional tech, Les has been a strategic advisor to major players

like NetApp and CDW, where he worked closely with technology engineers
and sales teams to drive market growth, optimize product strategies, and

increase profitability through synergistic business models.

SHERRI HOLLAND

Chief Financial Officer

Sherri has over 20 years’ experience in CFO roles leading private equity,
fintech, real estate, media and agriculture ventures. Sherri is a 2-time Inc.
500 CFO and has led multiple companies from start up through rapid growth
stages and ultimately to exits. Her experience includes Group CFO of a
multinational company valued at over $300m in AUM spread across eight
countries.

All Cop:
trad
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Investment Opportunity
for CRYPTOCard

79 BCP

C

CRYPTOCard
196.967

BLOCKChain Secure

Join Us in Transforming the
Future of Digital Finance

We are seeking 10 million to aggressively and
quickly gain market share. (Minimum 500k)

e Key Foundational Hires
e Advanced Digital Marketing with Mass Target
Reach

trademarks are still subject to final research and legal filing requirements.




Shaping the Future of Turning
Crypto into Currency

hank you fo/r con5|_der|ng us as a part c_)f_y_o_ur Investment BONGOCrypto
journey. We're excited about the possibilities ahead and 238.03
look forward to collaborating with you to make digital finance
accessible and secure for all.

Reach out with any questions or to schedule a deeper
dive into our projections and roadmap.

Andrew.May@cryptowavelabs.com
Jon.Flatt@cryptowavelabs.com

Les.Adkins@cryptowavelabs.com

www.cryptowavelabs.com



https://www.cryptowavelabs.com
mailto:Branigan.Sherman%40yongatech.com?subject=

APPEN

DIX: Crypto User

Data Analytics

INTRODUCTION

The increasing adoption of cryptocurrency in consumer transactions
has been a topic of growing interest. While historically dominated by
investment activities, crypto usage for consumption is expected to rise
due to changes in spending behaviors, wealth effects, and evolving

payment infrastructures.

This report analyses the available data to project how crypto spend
distribution and usage patterns will develop over time.




= Most Common Drivers for Consumers Worldwide to Choose
@@[ﬁ]@@][ﬁﬁ@[ﬁ P@[ﬁ@@[@ﬁﬂ@[ﬁ] Cryptocurrencies in Online Retail Shopping in 2022

and Adoption Trenas

I I 1 1 Spendi to will i it
S urvey data provides further insights into the pending cprowiltineesse s I &5
psychological and behavioral drivers behind

i | like to test new technologies m 20"3% BN 61%7.3%
cryptocurrency transactions: e e
Spending crypto will increase its value —m 12552%)

e Over 50% of r nden ieve th r rrency |
Over 50% o esSpo dents believe that yptOCU €ncy 1 Crypto is safer and more secure “m 1247% 94% 5.8%
the future of payments.
| t tar trol of banks,
B o B
e 45.8% of r nden ieve th nding cr Wi Privacy: | don't trust banks, t
5.8% of respondents believe that spending crypto will rvacy: | dontust banks, paye | I

Increase its adoption, suggesting a positive feedback

loop in usage growth aman oo | RO ess EEIER
| can't cash-out my crypto m

e Privacy and financial independence remain significant

Crypto is more stable than my local
. . . . . . & - 7.9% 127.6%) .Iu-
motivators, with 35% expressing distrust in traditional crency T
. , —— _
banking and payment systems. B S 10.0x | 16.2x 2kl 26x

e Despite these attitudes, long-term investment still
dominates usage patterns, with 58% of crypto holders
prioritizing accumulation over spending.

| earned or | was given crypto (salary, :
vy i) I D453
0% 20% 0% 80% 100%

40% B60%

Share of respondents

@ Strongly agree @ Somewhat agree Neutral @ Somewhat disagree @ Strongly disagree

Source: Statista




Marginal Propensity to Co
(MPC) and Crypto Wealth

O ne of the key insights from economic research on crypto
spending behavior is the Marginal Propensity to Consume
(MPC) out of crypto wealth, which is estimated at $0.09 per
dollar gained. This suggests that for every $1 increase in crypto
wealth, household spending rises by 9 cents. This is higher than
the MPC out of equity wealth but lower than that of one-time

Income shocks or lottery winnings. Further insights indicate that:

e Households with lower savings demonstrate a higher MPC,
Implying that crypto wealth gains could disproportionately
Impact spending among liquidity-constrained individuals.

e Post-COVID effects on crypto wealth showed increased
spending sensitivity, reinforcing the role of economic
conditions in determining consumer behavior.

e The estimated MPC from crypto gains is only modestly higher
than traditional investment wealth effects, meaning that while
crypto gains translate into spending, they do so at a rate
comparable to stock market investments.

OLS Estimates of the MPC out of Crypto Wealth are Large

NSUME
Effects

Total Quarterly Spending

OoLS
(1)
Avg. Quarterly Crypto Gains 0.114%**
(5.97) e MPC out of $1 of
crypto gains is $0.11
Avg. Quarterly Crypto Gains yP =
x Covid Indicator
Avg. Quarterly Crypto Gains e |dentified? Spendlng
% Post-Covid Indicator mlght drive crypto
Lagged Income Control X .
Household FE X Investments ...
State x Quarter FE X
Sample All Households e Solution? An
' |
Observations 3,274,658 Instrument!
Adjusted R? 0.676

2SLS Estimates of the MPC out of Crypto Wealth
are Smaller but Still Large

Total Quarterly Spending
OLS 2SLS 25LS 25LS 2SLS
(1) (2) (3) (4) (5)
Avg. Quarterly Crypto Gains 0.114%** 0.0879%**  0.0729%**
(597)  (443)  (308) e MPC out of $1 of
Avg. Quarterly Crypto Gains 0.0325 crypto gains IS $009
% Post-Covid Indicator (0.79)
Avg. Quarterly Investment Gains 0.0678***  0.0487%**
(2.95) (4.45) e Roughly 2X MPC
Lagged Income Control X X X X X out Of eql‘“ty Wealth
Household FE X X X X
X FE X X X X X
SRtH KR e But < % MPC out of
| All All All L& Non-C ' -
SREpn D TR stimulus/lotteries
Households Households Households Investors Investors
Observations 3,274,658 3,274,658 3,274,658 569,102 2,705,537
Adjusted R? 0.692 0.082 0.082 0.081 0.081
Weak ID KP F Stat 11,526 3,383 2,847 9,543

Source: FDIC. https://www.fdic.gov/analysis/consumer-research/conferences/2024/oresentations/johnson-slides.pdf?
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Consumer Spending Distribution
Among Crypto Users

Acomparison of spending habits between crypto users
and non-crypto users reveals notable trends:

e Entertainment/Travel and Restaurants see increased
spending among crypto users compared to non-crypto
users.

e Spending on general merchandise and groceries remains
similar between groups, suggesting that crypto adoption
for basic consumer needs is growing but not yet
dominant.

e Cash/Check transactions are lower among crypto
users, which aligns with the digital-first nature of
cryptocurrency payments.

e These spending patterns indicate that crypto holders
are more inclined to spend on discretionary goods and
services rather than necessities.

Full Monthly Spending for Crypto vs Non-Crypto Users

Variable Crypto Users Non-Crypto Users Difference

Percent of Spending:
AutoFuel 5.2 4.7 .5
Cable/Telecom 6.0 6.2 = |
Cash/Check 17.8 ‘L | -3.2%F%
Charity 0.5 0.5 0.1
Education 0.4 0.3 0.1
Entertainment/ Travel 7.4 6.3 1
General Merchandise 21.6 21.4 0.2
Groceries 8.8 9.0 -0.2%*
Insurance 4.9 5.1 <[] Iwey
Medical 1.8 2.1 -().2%%*
Mortgage 9.9 9.2 TR e
Rent 2.1 1.7 0.4
Restaurants 9.7 8.5 B
Utilities 3.8 39 -0.1%**

Source: FDIC. https://www.fdic.gov/analysis/consumer-research/conferences/2024/oresentations/johnson-slides.pdf?
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Crypto Spending
Behavior Insights

ecent survey data sheds further light on how crypto
holders plan to use their assets:

e 58% of respondents indicated that they intend
to use their crypto for long-term investment and
accumulation of value.

e 43% reported they would sell their holdings when they
can make a short-term profit.

o 24% of users plan to make purchases online and 12%
specifically targeting in-person transactions.

e Only 11% of crypto users transfer their cryptocurrency
to someone else, such as friends or family.

The data suggests that while investment remains the
dominant use case, a significant proportion of users are
gradually transitioning towards using cryptocurrency for
real-world transactions.

Overall Results

If you've purchased
cryptocurrency in the past
é months, what do you plan
on doing with it (select all
that apply)?

+ 58% of those who own

crypto selected long-
term investment

« 24% said they plan to

make purchases online
and 12% plan to make in
person purchases

Of those who own crypto

Transfer cryptocurrency to someone else (i.e. pay a

- : 11%
friend/family) =

Use it to make goods/services purchases in-person 12%

Use it to make goods/services purchases online 24%

Sell when you can make a short-term profit 43%

Long-term investment/accumulate value

0%  10% 20% 30%  40%  50%

Responses

58%

60%

70%

Source: https:/publicdocs.bakkt.com/hubfs/collateral/Survey Crypto Exec Summary 090121.pdf



https://publicdocs.bakkt.com/hubfs/collateral/Survey_Crypto_Exec_Summary_090121.pdf

W0 =i

h@ Eﬁ?@ @{E @{F A@ @[ﬁ] @ [Fylp)ﬁ@) If you've purchased cryptocurrency in the past 6 months, what do you

plan on doing with it (select all that apply)?
B Long-term investment/accumulate value

pending for Consumption

B Use it to make goods/services purchases online

Use it to make goods/services purchases in-person

W Transfer cryptocurrency to someone else (i.e. pay a friend/family)

ge plays a significant role in shaping consumer
behavior regarding cryptocurrency usage, particularly
In consumption spending:

e Younger demographics (18-29 and 30-44) are the most likely
to use crypto for purchases, with 18% of those aged 18-29
making online purchases and 13% of those aged 30-44 doing
the same.

e The likelihood of using crypto for in-person purchases
decreases with age, with 9% of those aged 18-29 making in-
person purchases compared to only 4% for those above 60.

e Older users (45-60 and above 60) show significantly lower
engagement in crypto consumption, with only 7% of those
aged 45-60 and 3% of those above 60 making any type of
crypto purchase.

e Short-term profit-taking is also higher among younger users,
with 29% of those 18-29 and 23% of those aged 30-44 selling
crypto for gains rather than spending it.

18-29 45-60 > 60

30-44

Source: https:/publicdocs.bakkt.com/hubfs/collateral/Survey Crypto Exec Summary 090121.pdf

e Transferring crypto to others, such as friends and family,
remains a minor use case across all age groups, with numbers
below 10%.

e This analysis highlights that younger consumers are more likely
to use cryptocurrency as a spending tool rather than just an
Investment vehicle. As this demographic matures and crypto
adoption increases, the overall percentage of cryptocurrency
used for consumption is expected to rise.
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Projected Growth In Crypto
Payments and Transactions

arket analysis suggests a significant growth trajectory
for cryptocurrency transactions, particularly in retail
and online purchases:

e Bitcoin Payments Market Growth: Projections indicate a
compound annual growth rate (CAGR) of 8.8% from 2025
to 2034, suggesting increased adoption of Bitcoin for
transactions beyond investments.

e Transaction Distribution: By 2032, peer-to-peer
transactions, online purchases, and in-store purchases
are all expected to rise significantly compared to 2023.

e Regional Variations: North America, Asia Pacific, and
Europe are expected to lead in crypto payments
adoption, while other regions will experience slower
but steady growth

Bitcoin Payments Market

CAGR
(2025 - 2034)

8.8%

Market Size in USD Bn

.

Source: Primary Research, Secondary Research, MRFR Database and Analyst Review

58.02

27.11
I “l “\ |||

2020 2021 2022 2023 2024 2025 2026 2027 2031 2032 2033 2034




Bitcoin Payments Market Drivers

Bitcoin Payments Market, By Type Of Transaction, 2023 & 2032

mm 2023 mm 2032
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-

Source: Market Research Future. https.//www.marketresearchfuture.com/reports/bitcoin-payments-market-24724

Bitcoin Payments Market Platform Insights

Market Size in USD Billion

Bitcoin Payments Market, By Regional, 2023 & 2032

. 2023

- 2032

MIDDLE
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AFRICA
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Market Study Conclusions

he analysis of historical data, consumer surveys, and market
trends strongly suggests that cryptocurrency will continue to
grow as a transactional medium, albeit at a measured pace.

e Short-term growth will be driven by increased integration of
crypto payments in e-commerce and retail settings.

e Long-term growth will depend on financial infrastructure
Improvements, regulatory clarity, and technological
advancements that reduce volatility and enhance ease of use.

e Consumer spending patterns indicate that crypto wealth
Impacts discretionary spending more than essential expenses,
meaning its adoption in everyday transactions may lag behind
Its role as a
digital asset.

e Higher-value crypto transactions are expected to grow,
particularly for real estate and luxury goods, as confidence in
crypto wealth stabilization increases.

I n conclusion, while crypto payments are still in their
early stages, evidence points to an expanding role in
consumer transactions, particularly among younger
demographics and emerging markets. Continued research
and technological innovations will be key in shaping how
cryptocurrency transitions from an investment tool to a
mainstream spending method.




Next Steps: Mathematical

A
C

pproaches for Estimating
rypto Consumer Spemnc.

a strong revenue model, we can leverage several mathematical and
machine learning techniques. These methods help model the effect of
a fixed subscription fee and eventually determine the optimal price
model for a crypto credit card, considering variable spending patterns
and transaction fees:

1. Time-Series Forecasting

e Utilize historical transaction data from blockchain networks and
crypto payment processors.

e Apply ARIMA models or LSTM-based neural networks to predict
future spending patterns.

e Adjust for economic factors like inflation and crypto market volatility.

2. Regression-Based Estimation
e Use regression methods (e.g., XGR, random forest, etc.) to estimate
spending based on income, crypto wealth, and market sentiment:

Spending = By + B1(CryptoWealth) + Ba(Income) + B3(MarketVolatility) + €

InNg

I n order to build a more robust analysis of customer spend and develop

e This model helps in understanding the key drivers of crypto spending
and optimizing revenue models.

3. Monte Carlo Simulation

e Simulate consumer spending behaviors over time under different
market conditions.

e Factor in gas fees, transaction fees, and different levels of
crypto adoption.

e Use stochastic modeling to determine expected revenue from
crypto credit card users.

4. Market Basket Analysis (MBA)

e Apply association rule mining to blockchain transaction data to identify
spending patterns.

e Determine which categories of goods and services are most frequently
purchased with crypto.

e Use this data to optimize merchant partnerships and pricing structures.

5. Optimization Modeling for Pricing Strategy

Define the problem mathematically:

e Let x be the average monthly spend using the crypto card.

e Let f be the fixed subscription fee.

e Let c be the card’s operating cost, including transaction fees
and gas fees.

e Revenue model: Profit = f + = x r — ¢, Where is the transaction fee rate.

e Use reinforcement learning algorithms to dynamically adjust
subscription pricing for maximum profitability.




Conclusion

By applying these mathematical and machine learning techniques,
we can create a more accurate and predictive model for estimating
consumer spending behavior. This will help optimize the pricing
strategy for a crypto-based credit card and enhance revenue
projections. Understanding user behavior through data-driven
methodologies will ensure that crypto transactions become an
integral part of the evolving financial ecosystem.

BC

BONGOCrypto
238.03

Click Here for Deep Dive: Crypto User Spending Patterns, 2019-2024
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